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Which language would you like to take the survey in?
EERERESESNEE?

English/&EiE

Chinese/fzr

(]

7or—NIEEBNEBEHERLEIN ?
English/Z5E
Chinese/H[EFE

IRA> >
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Hello, welcome to Populus Surveys. Thank you for agreeing to take this survey, which Populus is conducting on behalf of Springer Nature.

The purpose of the research is to seek to understand your views of Springer Nature which is particularly interested in finding out about how it is perceived. With this knowledge, it will be able to improve
both what it does and how it communicates.

This information will be collated anonymously via this online survey that will last approximately 10-15 minutes. This survey is best viewed in a maximised browser window.

As thanks for your time, at the end of the survey you will have the option to enter a prize draw to win a $100 giftcard.

Prize draw terms and conditions are available
here The closing date for the prize draw will be 11:00am GMT 1 August 2020.

You need only to provide contact data if you wish to enter the prize draw at the end of the survey. This data relating to the prize draw will only be accessible to Populus and Springer Nature and will only be
used for the purposes of contacting the prize draw winner({s).

Please select == [o continue
<< >

Populus SurveysA&SZE, Populush'Springer NaturelcAAHDEREL TV ARY > T — NCEIRIBEHDNESTETVET,

CDT7>—rDBEMIE. Springer NatureHNESREBSNTWVBHZFNDIETY . B5#ENSpringer NatureZEDLIITHEZ TVBMDWTHFHCBI LD BDE T,
TNZHBET. Springer NatureDSEDEEN®, 117 —33> A 52 ET 3 EZ2BBULTVET,

BIFEHFIL0~15DREDAS ST 20— MIEDER TINESNET . 720 — MEL D42 RUZEARRICLUTEIE NS EZHRHLET
BREFBZVIZEHONESTEVET , 72— MOREIC, 100RLOFT M — R HHECEE TN TEFT,
BamDi&E)—ILIEEI55,

ICEHFY) 1 2020E8H18 () 208F

IE(SEEINZHEE. 70— MNREIGERTZA DT I2RENDNET . EMOIMECRIT ST —4(3. PopulusdLUSpringer NatureDIBHEDH 7 I XA]
AETHD. EMOIEELERZEZEN TOMERENET.
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9. EMEIEHDBEOCBDFT ., THEE (L. DEDEFZMNGEELSWIRETBEETEFEA . EmIBBDIRER T LS TVLE, ZDHEEA
BmzlB2LFd. REEROFERICBRURETIINTONE. BA. BE. SLURNTENERG. ZREGBELDET,
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SPRINGER NATURE



11 GBS (IO TRESNEIRTOIBERR(IL. http : //www.nature.com/info/privacy. htmITAFTEREEEZDT 51/ —RUS —(CEHLL., IRbhnE
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FEFNFEA.

16.INBOEGFRESERCESL, 150 RETI-IZADFBEIFIEREEiEZEELZFIENELET,
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This research will comply with the Market Research Society code of conduct in relation to online research,
as well as abiding by the UK Data Protection laws.

Any information you provide to us with will be treated as anonymous unless you provide us with permission.
It will be combined with feedback from others like you and you have the right to withdraw at any time.

The responses you give will be added to the answers of other participants to provide an overall
understanding of respondent attitudes. Your personal data will only be used for this purpose and will not be
passed to any third party without your permission. It will not be used for promotional purposes or to sell you
anything. If you wish to see it, we will be happy to supply a copy of the privacy policy that applies to your
participation in this market research study.

Please select >> to continue

CORBR A1 VRABECETHIBRERROITENRERCERN T BLLBIC, RET —HREECENLET.

BERDEECIRHEUIBIRE. BERNEFEFIZSZARVIRD, BRZELTHRONET .

TAVIBRRSMEAMFESNRVECESTL. BEROIERZHRENCIEE I 3LDCOMERELET . Fe. VWO THEIZZHO I EFNHIET .
BEROIBRZHBENTEIET B, HRIOEIZE(FOAZOEZEFIGEMEINFT .

HBERROBANBHRE. COBRIDHICOMMERETN. BFZEROFFRIRCEE=B(FEREINDLEHDEE A,

FTOE-23>PRRFEENICEERINFE A,
BE. CHRENHDS(CE. COTIGZRET > — MOSIISBRAEN3T AN\ —R)>—0IE -2 RSB TUILEET,
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Which, if any, of the following describe your relationship with Springer Nature and its brands in the last two
years?

Please select all that apply

Private customer - | have purchased publications
or services provided by Springer Nature for my

own personal use

Institutional customer - | have purchased
publications/services provided by Springer
Nature for use by my organisation/employer

User/reader - | have accessed content or Author - | have published a research article, a

services provided by Springer Nature book or similar with Springer Nature
Editor - | have held an editorial role for a
Springer Nature journal or book series

Librarian - | manage information resources at an
academic or commercial organisation None of these / not sure

Other, please provide details of

your relationship (if any) with I

Springer Nature:

Reviewer - | have reviewed for Springer Nature

L

ROA. HixfzESpringer NatureBLUZDT 5> REDBE2FEMDBEFHRZFHEAL TLREDEENTIN? ZHIZEDEINTEIRL TS

O Private customer - I have purchased publications or services provided by Springer Nature for my own personal use

BEAEEE-EAFIFEBM TSpringer NaturehM2E 9 2 EEY —EXZBEA LU,

O Institutional customer - I have purchased publications/services provided by Springer Nature for use by my organization/employer

SENBAZE-Springer NatureME 9 2R/ Y —E X%, FhAOFER/ ERENMER I 3IHCEBA LU,

O User/reader - I have accessed content or services provided by Springer Nature
1—H—/5& —-Springer Nature Mt 931> 7O VERIEH -ER 7O ALFELUR.

O Author - I have published a research article, a book or similar with Springer Nature
3 :Springer Nature THRFT X PAREZHARL TWET,

O Editor - I have held an editorial role for a Springer Nature journal or book series
fRERE FAISpringer NaturesEEe(FRDIN) - A TREMEEIZRIZUEUR.

O Reviewer - I have reviewed for Springer Nature LE1—382%-Springer Nature®ERYIICOVWTLEI-UELE

O Librarian - I manage information resources at an academic or commercial organization
MEE S - AR E T (IR TIBIRY - A2 BELTVET,

O Other, please provide details of your relationship (if any) with Springer Nature:
DAt HIxfzESpringer Naturet DR (BLHNIE) DFFMZEZZ TIZE0N,

O None of these / not sure 3%=7U/A<BR
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You have indicated you are not at all familiar with Springer Mature. The rest of this survey is about Springer Nature and i, therefore, unlikely to be relevant for you. Please select »> to end the survey, or go back (<<} to
review your previous answers.

<BIR—STHERULELIE UGS (CHDIEE >
HRIz(FSpringer Naturell[CDOWTHEEL TLWRBWEEIZUFEURZ. COABDIRDDER3(E. Springer NaturelcRI36MDTHD. LichoT. HRf(CREE
FRREEEFFEALDDF A, >>ZFIRUTRBZKR T I, BT (<<) EOTHURIDEIEZHEIEL TEL,
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In which country/region are you primarily based? If you work in multiple countries/regions, please select the
country/region in which you spend the majority of your professional time.

Please select one only
USA [ Canada

Central / South America & Caribbean

UK & Western Europe O India

Middle East / Africa

Eastern Europe Oceania

OCOOOC0

Russia O Other (Please specify)l |

HRIEECEDE/ M THRZENTVEIN?
BHROEFEMUETHESZL TV SIHER. H(CZDBFEZEPL TOBEE(IMgZREIRL TTZE,

1DFEHEIRLTZE W

O USA / Canada 7XUh&ERE. hF4

O China 9 E

O Central / South America & Caribbean HgEEK, HUJEE
O Japan BHAX

O UK & Western Europe 4F+UZ. fa3—0Ov/\

O India />R

O Middle East / Africa 2., 7JUh

O Elsewhere in Asia ZDMO7>7

O Eastern Europe ERRX

O Oceania At7Z7

O Russia O>7

O Other (Please specify) Z0fth GELBEEZEL)

SPRINGER NATURE



How familiar are you with the following organisations?
Please select one only per row

Slightly familiar

Extremely Moderately . Not at all
familiar (| can \ézr: fzwg‘r:‘rl(l familiar (I know { Vguqian'gvff i familiar (I've
describe it in d g ibe it Y afew things thi | never heard of

detail) escribe if) about it) nothing e'se it)
<< about it)

Springer Nature

Elsevier

O O O O
——— NS O O
O O O O

Taylor & Francis O O O O

O|0|00

AT OfE#EEORREE > TVEIN? (TCECIDRNEIRL TLZEW

Extremely familiar Very familiar (I

(I can describe itin  can generally
detail) describe it)
IERB(CRUHZEVN(FA RUAHREVFLE—H%
(& ENZEFHMICERAT BIICERBAI HENT
BIENTEFY) EF9Y)

Moderately familiar (I
know a few things
about it)
PPRRUHDHD(FhlE. EN
([EDVTLKEN D TVET)

Slightly familiar (I've
heard of it but know
nothing else about it)
[ tatall 4271 ([ et
HOFIN. ENLUIMNIATE
HOFEEA, )

Not at all familiar (I've
never heard of it)
FLEIBRW(EVEZEN D
FEA)

Springer Nature

Public Library
of Science
(PLOS)

Elsevier

Taylor &
Francis
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From everything you've read and heard and experienced, please rate the following companies on a scale of 10
1-10 where 0 means you view them extremely unfavourably, 10 means you view them extremely favourably

and 5 that you view them neither favourably nor unfavourably. If you feel you don't know the company well

enough, please select "don't know".

Please move your mouse over the scale(s) and click to select your answer
Neither

favourably nor
unfavourably

Extremely
unfavourably

Extremely
favourably

o o
o
o o
o o

FAIED, BV, BEERUZIRTOZENS AT Ot 21~100RT — )L TEHEL T2V O0RSHBINEOEHZIERCIFFABVER TSI EZTZIRL.
10@H RN EOEHZIFEIIFRBHICR TVIIELZERLET .
S5EHBINENSZIFENICERENCERTORVCLEZRIRLET . RHOIEZLHSBVNERDES, RSBV 1ZEA T,

Springer Nature

Public Library of Science (PLOS)

Elsevier

Taylor & Francis

NIRZRAT =D LB, Py I TERZEIRL TZEW

Extremely Unfavourably Neither favourably nor Extremely favourably Don’t know
IEB(CFFELRL unfavourably IEBICRL F572
BBHEEGERW

Springer Nature

Public Library of
Science (PLOS)

Elsevier

Taylor & Francis
SPRINGER NATURE
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Please rate each of the companies below on a scale of 0-10 for their performance in Behaving as a responsible company should, where 0 is
very poor, 5 is average, and 10 is very good. If you feel you don't know the company well enough, please select "don't know".

Please move your mouse over the scale(s) and click to select your answer

\ery poor Average Very good

. Don't
Springer Nature know
- . Don't
Public Library of Science (PLOS) know
) Don't
Elsevier know
) Don't

Taylor & Francis know

UTF0&EEEz. EEHIEELLTOTECHENT, ONFERECEL SHEHERT, 100IFBCRVETHIEL TIEZEW SHDTEZLNSBNEREDS, [R50 ]
BEATZEN,
NIRZRT =)D _ECEBEL, 7T TERZERL TS

Very poor JERI(CEL Average 13 Very good 3EE(CEL Don’t know
FIB7R0N

Springer Nature

Public Library of
Science (PLOS)

Elsevier

Taylor & Francis

SPRINGER NATURE



Please rate each of the companies below on a scale of 0-10 for their performance in Being a company | trust, where 0 is very poor, 5 is 12
average, and 10 is very good. If you feel you don't know the company well enough, please select "don't know".

Please move your mouse over the scale(s) and click to select your answer

Very poor Average Very good

Springer Nature

Public Library of Science (PLOS)

Elsevier

Taylor & Francis

UTFo&EEz FWMEFEIDERETHDEVISRT, ONIEEICEL SHFHE, 10MIERICRVEEHIEL TTEEW. RHOTEZSKHBBVEEBES, [R5 17ZE
ATLIEZE W,
NIRZRT =D LB, VIvIU TERZEIRL TZE

Very poor 3ERICEFETERL  Average ¥ Very good 3EE(SFETE Don’t know
2 K573

Springer Nature

Public Library of
Science (PLOS)

Elsevier

Taylor & Francis
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Please rate each of the companies below on a scale of 0-10 for their performance in Earning my respect, where 0 is very poor, 5 is average,
and 10 is very good. If you feel you don't know the company well enough, please select "don't know".

Please move your mouse over the scale(s) and click to select your answer

Wery poor Average Very good
. Don't
Springer Nature know
o ; Don't
Public Library of Science (PLOS) know
. Don't
Elsevier know
) Don't
Taylor & Francis know

UFo&®EEz N—BHBVTOBELSBIRTONIA—YZRAZ0NS5100DRT — )L TEHEU TZEW, 0[FFFB (TR, 5(3F1E, 103IFRICRVTT, =Ft
D7 FHNERVERS, RISV A T,
NIRZRT =)D _LCEEL. J7IvIUTERZEIRL TS

Very poor 3EE(CEL Average @ Very good 3EE(CEL Don’t know
57N

Springer Nature

Public Library of
Science (PLOS)

Elsevier

Taylor & Francis

SPRINGER NATURE
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Please rate each of the companies below on a scale of 0-10 for their performance in Making me feel proud to associate myself with the
company, where 0 is very poor, 5 is average, and 10 is very good. If you feel you don't know the company well enough, please select "don't
know".

Please move your mouse over the scale(s) and click to select your answer

Very poor Average Wery good

Don't

Springer Nature know

Don't

Public Library of Science (PLOS) know

Don't

Elsevier know

Don't
know

Uiy U

Taylor & Francis

[ZOEEDDBADZFEDCEIN NONT, A TFOREZEZ0~10DRT — )L TEHIU TEEW, 0FEARBDA 5(FEE5THR 10(FIEEICZSRS,
S OTERIHSRNERES, [HIBBWIZEATZE W,
NIRZRT =D _E(SFEENL. PIvIUTERGEIRL TSN

Very poor BN Average E55THRR Very good JFEZEI(CEIES Don't know
5720

Springer Nature

Public Library of
Science (PLOS)

Elsevier

Taylor & Francis

SPRINGER NATURE



Which, if any, of the following words and phrases do you believe describe Springer Nature? Please select all that apply. If there are other
words you think describe Springer Nature, please list them under "other™.

Please select all that apply

C Value for money [: Collaborative C Helpful

C Flexible C Global C High-quality

C Independent [: Expensive C Exploitative

C Respected [: Commercial C Easy to work with

C Fast [: Inaccessible C Trusted

C Progressive [: Slow C Other (please write-in) lil
C Traditional [: Conservative O Don't know

C Innovative [: Partner

C Accessible [: Difficult

IRDFBADS5, ENH'Springer NaturezR & BVEIN?%ZEH T IEDEINTGEIRL TUZEW, BUABICESpringer Naturelc DWW TEREAL

TLBEENDNUL [ZOMIDOMICEEALTLTZE W,
ZHIDBDEINTERLTZEW

O Value for money £XA(CRE&SME O Easy to work with {£ZE0UT0)

O Collaborative #3189
O Helpful #%IC32D

O Flexible &%

O Global F0-/Ul

O High-quality &5
O Independent 437
O Expensive &)

O Exploitative #EHY
O Respected FHfieNTWLS
O Commercial BE¥EEE

O Fast 1)

O Inaccessible TSI
O Trusted {S%8TZ3

O Progressive ZFEFrHIR

O Slow EW

O Traditional {=#EAIA

O Conservative {R<FHIL:
O Innovative Z=#HHY

O Partner /\—hF—

O Accessible  EFELTL)

O Difficult IRAZELICKL

O Other (please write-in) ZDA(GEALT
fZawy)

O Don't know HH57R

SPRINGER NATURE
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Qverall, has your opinion of Springer Nature changed over the past two years?
Please select one only

My opinion of Springer Nature has become much more positive over the past two years

My opinion of Springer Nature has become a little more positive over the past two years

My opinion of Springer Nature has not changed over the past two years

My opinion of Springer Nature has become a little more negative over the past two years

My opinion of Springer Nature has become much more negative over the past two years

Don't know

COOOCO

PARMCR T, CO2E/ITSpringer NaturelCW 925 BOERIENDDELIN?
1DEHEIRLTZEW

O My opinion of Springer Nature has become much more positive over the past two years
FhoSpringerNaturellXd 22 R(E. CO2ERTI>EBERITRO,

O My opinion of Springer Nature has become a little more positive over the past two years
Springer Naturelcx i3 2FADRR (& CO2EFR TAURIRIE(TRADT,

O My opinion of Springer Nature has not changed over the past two years
Springer Naturelcx 3 2FADRBR(E. CO2EFRZENOTULR,

O My opinion of Springer Nature has become a little more negative over the past two years
Springer Naturelcx 3 2FADRR (& CO2FRTAHUEEMICRDEU,

O My opinion of Springer Nature has become much more negative over the past two years
FhdSpringer NaturelcX 932 R (. CO2EFRTI2EEERICRDEUR,

SPRINGER NATURE
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Springer Nature is a global publisher with a range of brands, imprints, and services. Which brands, imprints, and
services, if any, do you know are provided by Springer Nature?
Please enter your answer starting in the 1st box

am

Springer Natureld. 2EIFRISUR, TR, —E2%=#:F DI 0-/\LHEIRILTY,
Springer NatureMEHULTWR ISR, ISR H—EXZ2ZFANTIN?
ERAIDRYIZNSEIZEZ AU TLIZE0

SPRINGER NATURE



18

Some of the following are brands, imprints and services owned and provided by Springer Nature. Before taking this survey, had you heard of the imprint and were you aware it was a

Springer Nature imprint?
Please selact one only per row

Had not previously heard of it

Had previously heard of it but did not know it  Had previcusly heard of it and knew itis a

is & Springer Mature imprint Springer Nature imprint

Scientific American

Springer

Palgrave Macmillan

Mature f Mature Research

BMC (BioMedCentral)

O|0|0|0O|O

O|0|00|0

BUF (&, Springer Nature NFRiBUIRMELTVWR ISR, 12U M H—EX T,
COFAERIC. Springer Nature®-{>TU> MIOWTHEWZENHDF T H?

1TCUICIDREMERLTZEW

Had not previously heard
of it
CNFETEVCEN BRI

Had previously heard of it but did
not know it is a Springer Nature
imprint

BARTEWZCEN'®DEI M, Springer
Natured4 >JU> MZEFFIDFEATUR.

O|0|0|0|O

Had previously heard of it and knew it is a
Springer Nature imprint

BRTCEWECENHD., ZNH'Springer Natured-
ST THZIEEFO>TVELE.

Scientific American

Springer

Palgrave Macmillan

Nature / Nature Research

BMC (BioMedCentral)

SDPRINGER NATURE
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From everything you've read and heard and experienced, please rate the following brands, imprints and services owned and provided by Springer Nature on a scale of 0-10 where 0
means you view them extremely unfavourably, 10 means you view them extremely favourably and 5 that you view them neither favourably nor unfavourably. if you feel you don't know
the brand well encugh, please select "don't know".

Plaage move your mouse aver the scales) and click to select your answer

Neither favourably nor

Extremely unfavourably unfavouraht

Extremely favourably

o . Don't
Scientific American 10 know
Don't

Don't

Palgrave Macmillan 10 know
10 Don't

Mature / Mature Research know

HRIENINETISTHRARL, BV, BERUTIRTOEONS. 0510025 )L TSpringer Nature MR UL TWBLITF OIS R ISR, B —ER%ZEFHEL
TIZEW, OFH BTN ENSZARIG(CIFELBVEZEIRL. 103HBINENSZIFRIFBIICRDEZBIRL. SEHBINENSZFERICERFICERE
WZEZRBIRLFE T . TT2 R LNBRBVEREUES, RIS & A TIIZE,

NORZRT =D _LCEEU. 7IvIU TERZEIRL TS

Extremely unfavourably Neither favourably nor unfavourably ~ Extremely favourably FEE(CIFELW
IEB(EFFELLRN REEERV

Scientific American

Springer

Palgrave Macmillan

Nature / Nature Research

SPRINGER NATURE
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In what way, If at all, have you interacted with the following over the past two years?

Please select all that apply for each column

You may need to scroll down to see all options before answering the guastion.

HRIENTNFETICTRAL. BV, FRERUEIRTOEDONS, 051005 —)LTSpringer Natureh' i UIRMEL TLWBLL T OISR, ENSR, H—E2%5T
fliL TZEW OlFDRIEN NS ZIRIRICIF ELCRVCEZRIRL. 10EHRIENENSZIFRICHFENICR 2L Z2RBIRULET .
S(EHRIENENSZIFRBICEAFICBRRVCEEZERULET . T35 R LEIB5RVERRUIES., TAIBRRV & A TS,

NIRZRT =D _L(CFBEIL. VIvILTERGEIRL TS

Scientific
American

Springer Palgrave Nature / Nature
Macmillan Research

Have contributed a peer review for it &EF(CEBALEZ

Have unsuccessfully submitted an article/research for publication
WS/ IR B TERN O

Have communicated with it E&UT

Have been published by it HhRU

Have read it/read publications linked to it U>Z2N TV ERIZTAILCENHS

Have acted as an editor for it REETIEZDHE

N =~

Have purchased content/services from it for myself B3 T1>7>Y/H—EX
AL

Have negotiated with commercial/legal teams EZEIPEFEEREISUE

Have purchased content/services from it for my organization/employer
B/ ERERF O TIY/O-EXZBAEH

Other interaction in the past two years @BZ2F/IICRASHOMDIZ RN G
I

Have had no interaction in the past two years BZ&2FEMBIRARN N

SPRINGER NATURE



Owerall, how satisfied or dissatisfied are you with the service provided to you by Springer Nature?

Please select one only

Extremely satisfied

\ery satisfied

Fairly satisfied

Meither satisfied nor dissatisfied
Fairly dissatisfied

Wery dizsatisfied

Extremely dissatizfied

YA A TR

Don't know

2AM(CR T, Springer Nature Mt 9235 —ERACEDIEEHBREL TLBN. HRWEARNEZREL TLDH, 1DIEIFBIRL TEEW

O Extremely satisfied XiiE

O Very satisfied XiEE

O Fairly satisfied HMDiEEL TS

O Neither satisfied nor dissatisfied EEBAHERL
O Fairly dissatisfied MDA

O Very dissatisfied JEE(CAEIE

O Don't know DOH5RR

O Extremely dissatisfied JEFE(CAE

SPRINGER NATURE



?g:;i::‘:;:::;n:&::wmmynu have experienced, to what extent do you agree or disag with the ing 7 22
I Y Y WEED sewsee I YD oo
grmammesmmmessnt () () () O O O O O
gég::d to, it is easy to contact someone at Springer O O O O O O Q O
Springer Mature is easy to work with O O O O O O O O
lsgfx\eg:r%?:t%rfﬁmal relationship with someone at O O O O O O O O
) _ ) ' ' ' ' ' ' ' I
Springer Mature communicates well with me Q Q Q Q Q Q Q Q
HRIENFIOTVBZE. FRBRUILCEICEDWT, AT OERICEDIZERBEEIRIUEIN? ITECIDIEFEIRL TZEW
Completely Strongl Slightly Neither Slightly Strongly Completely  Don't know
agreet® y agree’st  agree nor disagree  disagrees®#  disagree®<  HHNBRRL
(CRIET? agree EECE disagree®&Epk ULED ISEIERS) iE>S
AR ERIFEIR0
93
Springer Nature has good systems
and procedures that make the
publishing process efficient
Springer Nature(Zl(d. HRTOTR%3HZ
B BENIS AT LEFIEN DD
If I need to, it is easy to contact
someone at Springer Nature
METHNIE, Springer NatureliEfigzs
BOFREEL,
Springer Nature is easy to work with
Springer Natureld—#&(C{EE%ZLPIL,
I have a good personal relationship
with someone at Springer Nature
FhlE. Springer NatureD A& RV\B RS
aYanrs
Springer Nature communicates well
with me
Springer Nature&(d&{dz1=—->3>N SPRINGER NATURE
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Based on what you know and what you have experienced, to what extent do you agree or disagree with the following statements?

Please solect one only per row

Completely
agree

Strongly
agree

Slightly
agree

Meither agree
nor disagree

Slightly disagree

Strongly
disagres

23

Completely

disagres Don't know

Springer Nature azsures the quality of the research it
publishes

O O

O

O

Springer Nature is a global leader in academic publishing

O

O

Springer Nature provides local support for those that it 4 4
works with

O

Springer Nature is independent from outside influence

OO0 00
OO0 00

O O

OO0 00

O

0000
OO0 00

HRIEMFIDTVBZE. FRBRUILCECEDVT AT OEEIRICENIEERRF (IR LEIN? 1TTEICIDIEFHERL TZEW
Completely  Strongl  Slightly Neither Slightly Strongly Completely Don't know
agree5TEI(C  y agree agreerst  agree nor disagree  disagreei#< disagree®<  HHBREN
B wERE [EEID disagree®&pk  AUiES ISOEES) 1ES
9% ERIFHR0

Springer Nature assures the quality of
the research it publishes

Springer Natureld. &R I 2AFTDEZIR
FELTLS

Springer Nature is a global leader in
academic publishing

Springer Nature(d&ZF it iRz tH 5 (U —
RLUTWLS

Springer Nature provides local support
for those that it works with

Springer Nature(dUs(EUYR— Mt
HLUTWLS

Springer Nature is independent from
outside influence

Springer Naturel3FNEBDEZENSIRIZIL T
%)

SPRINGER NATURE



Based on what you know and what you have experienced, to what extent do you agree or disagree with the following statements?

Please select one only per row 24
Corpey Sy SR N gy SO CITHE oomtion
- g s g g g g s s
SprpEere ot e vy on cn e o O O O O O O o o
- ; n the disseminat s s s “ s s s s
Sproge e s s i e gserinton o O O O O O O O o
i i i s s s s s s s s
Sprnge e ke s era s O O O O O O o o
- ; : - s s - - - s s
s Q9 O O O O O O O
HRIEDFOTVBCE, FRERUIECECEDVT, UTOERIRICENEERRFIRTULEIH? {TTECIDREFHEIRL TZEW
Completely  Strongl  Slightly Neither Slightly Strongly Completely Don't know
agreeTEIC  y agree agreext  agree nor disagree  disagreed#< disagree®<  HHMBIRL
ER9% B<KEE BRI disagree®&pk  PUED k3393 bE39)
9% BRIFHRL

Springer Nature leads the way on
open access to academic
information/research

Springer Nature(dFii&E#H/AFT0A—-T>
7)eA%)-RU TS

Springer Nature is a leader in the
dissemination of academic
information/research

Springer Nature(3Z1iI&EHR/HAFTDE KIC
HBFBN-F-TH3

Springer Nature makes ideas and
academic information/research
accessible around the world

Springer Nature(dt#FRA D717 7F i
1BER/AFTR(CTIEATES

Springer Nature makes it easy to
access academic information/research
Springer Nature(&ZiTIEHR/AFTAD 7 I
AZBZICITD

SPRINGER NATURE
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HRIENFIDTVBZE. FBRUILCEICEDVWT, AT OERICEDIZERBEERIMUEIH? ITECIDREIFEIRUTLZE W
Compl  Strongl Slightly Neither Slightly Strongly Completely  Don't
etely y agree’ st  agree nor disagree”’d*  disagrees®{  disagree®<{ know DHhH
agree agree EECE disagree®Erk LiES IS SERS) 25 5120
FTTERIC ER ERAFBR0N
BART 93
3

Springer Nature stands up for research
Springer NatureldAZEDeHIIIE EH'D

Springer Nature connects the academic
and research community with policy-
makers/Springer Natureld=4fiAzE131=
TAEBERIIEE DR

Based on what you know and what you have experienced, to what extent do you agree or dizagree with the following statements?
Please select one only per row

Springer Nature has a good relationship
with the academic and research
community/Springer Nature(3Z4i7 - 3%
1T BIFRBEMREENTVS

Completely Stronghy Slightly Meither agree
agree agree agree nor disagree

Strongly Completely

disagres disagres Don't know

Slightly disagree

Springer Mature is an innovative company

Springer Nature treats the people it
works with well (e.g. authors, reviewers,
editors, customers)/Springer Nature(d. —
HECEBEUTVBAE(BIZE BFE. LE1—
HEE, REE. BRI HEEFRN

Springer Mature's website iz easy to use

Springer Mature uzes the latest technologies to
communicate academic information/research

Springer Maturs is well-run

Springer Nature is a progressive, forward
looking company
Springer Nature(dES5H TRIMES R

Springer Mature fees are fair

Springer Nature's work facilitates
progress towards meeting the
Sustainable Development Goals

Springer NatureDERD#EA(F. FFica] BER BT
BEtROER(ICRTOERZ{IBELTLS

O|00|0|0|0
O|00|0|0|0
000|000
O|0|0|0|0|C
O|0|0|0|0|C
O|00|0|0|0
O|00|0|0C
O|00|0|0|0

Springer Mature provides good value for money

SPRINGER NATURE



You indicated that Springer Mature performs relatively well in the following areas.

Springer Mature stands up for rezearch

Springer Nature is an innovative company

Springer Nature uses the latest technologies to communicate academic information/research
Springer Mature's websites are easy to use

Springer Nature is well-run

Springer Nature provides good value for money

Springer Nature fees are fair

Springer Mature leads the way on open access to academic information/research

lg there a particular reason for this?

Please enter your answer in the box below.

O Don't knowlrather not say

HRI(E. Springer NaturezZB T QAT LB S GHEL TO\ELZ. CF 1 TRENZIAE(E. BIBEOZEZ(CLDENDET)

O Springer Nature stands up for research Springer Nature(3fAZEDzH(CII5 EHD

O Springer Nature is an innovative company Springer Nature(dZEHIREZETI,

O Springer Nature uses the latest technologies to communicate academic information/research
Springer NatureT (&, &#1D77./0>—%={ERAL TEilTIEIR/ AR IGIRZEL TV,

O Springer Nature’s websites are easy to use Springer NatureDJ1JH A MIELOT ()

O Springer Nature is well-run Springer Nature(&EEH R

O Springer Nature provides good value for money Springer Natureld&Z8(C RESMEZIRMH TS

O Springer Nature fees are fair Springer NatureD#l<E(iE1E

O Springer Nature leads the way on open access to academic information/research

O Springer NatureldZFiiEER/AFTRADA—-T> 7o 2%) - RLTWVS

NICEHFRIBEEANHDFIN? FORYIRICEZZA DU TLZE,

Don't know/rather not say
ALY VAT A @ A

SPRINGER NATURE
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You indicated that Springer Nature performs relatively poorly in the following areas.

Springer Nature is independent from outside influence

Springer Nature's work facilitates progress towards meeting the Sustainable Development Goals
Springer Nature is a progressive, forward looking company

Springer Nature makes it easy to access academic information/research

Springer Nature makes ideas and academic information/research accessible around the world

Iz there a particular reason for this?

FPleasze enter your answer in the box below.

O Dron't knowdrather not say

HIRIZ(E. Springer NatureZzA T D78 T LEERVERGHEL TL\ELZ, (F 1 RRSNIABERIBOEZICLDZENDET)

O Springer Nature is independent from outside influenceSpringer Nature(3F EPDFZENSIRIIL TS

O Springer Nature's work facilitates progress towards meeting the Sustainable Development Goals Springer Nature®ERD#EHA (&, 5t
AIEERFEBEZRDERK(CATTOERZIRELET

O Springer Nature is a progressive, forward looking company Springer Nature(&&ES TRIBIERTZETY,

O Springer Nature makes it easy to access academic information/research Springer Nature(d3ZiTEH/HAFRADT7 ICRAZEZ(CTD

O Springer Nature makes ideas and academic information/research accessible around the world pringer Nature(dttF=RED7 17 70%F
flTIEH/ AT ICATES

CNICIFFRIBIBANHDFIN? FORYIRCEZZANDL TS,

Don't know/rather not say
YAV AV e A

SPRINGER NATURE



In general, where do you get information about Springer Nature, what it stands for and what it provides?
Ploease antar your answer in the box belfow.

O Don't know/not apllicable

—A%EY(C. Springer NaturelCB I 3IBERIFECTIHETVEIN ? NIHMAZERBRLEIH ? o, MZEFTOEIN ? TORYIAI
L&,

Don't know/not applicable
PDNBIRVY/ HTEFESRR

BRI

SPRINGER NATURE
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Finally, do you have any other comments in relation to Springer Nature or this survey?
Please emter your answer in the box below:.

Exf&(C. Springer NatureSEIOFHAICEL T, AN IXD NMIHDEIN? FORYIRICEZZATILTLIZEL,

SPRINGER NATURE
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Thank you for your participation. If you would like to be entered into the prize draw to win a $100 gificard, please provide your email address in the box below. If you do not want to be
entered into the prize draw, please select the "do not enter me in the prize draw™ option.

The information you provide relating to the prize draw will be accessible to Populus and Springer Nature and will only be used for the purposes of contacting the prize draw winner|s).

| 4

-~
Q Do not enter me in the prize draw

72— NCZBRATEESONESTEVELE.

100 PILOFT bh— REGROLECISEINIBE(E UTFORYIRCA=IVT RLZAZATIUTLIEEV, HEICEE LR WSS B ICEE LRV ZRIRU T
(AN

BE OHHE(CEEEL TURMtENIBEIR(FPopulusB LUSpringer NatureDIBHEDH 7 I ABIEETHD, BEDZEE(SEEISBN TOHMERINFT.

Do not enter me in the prize draw 3EE(CISEURL

SPRINGER NATURE
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